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Welcome!
Louise Bruce
Managing Director, Center for Sustainable Behavior & Impact
The Recycling Partnership



All packaging needs to be designed for 

recyclability.

All households need accessto recycling

in their home.

Residents need to be supported 

effectively so they can fully engage.

Recyclingfacilities needto effectively 

process the material.

Recycling facilities  need sufficient 

end markets.

All stakeholders contribute to the success of recycling.
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https://recyclingpartnership.org/residential-recycling-report/
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Leverage social and behavioral science to 
deliver innovative, human -centered solutions.
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The Partnership's Data Highlights the Urgent Need to Effectively Support People

7

When it comes 

to recycling, 

there is abelief -

behavior gap.



77% 
Believe recycling makes 
a difference and has a 
positive impact.
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81% 
Say we are not 
doing enough as a 
society to combat 
wastefulness. 

More than half 
admitted they 

feel guilty when 
they do not 

recycle.
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81% 
Say they have the 
instructions they 
need to recycle. 



11

8/10 
See a relationship 
between recycling 
and solving the 
plastic pollution 
problem

78% Louisiana
77% Texas
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62% 
!GFKA<=J AL 9 LMJF G>> A> KGE=GF= <G=KFӐL J=;Q;D=
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Yet, 76% of Residential Recyclables Are Lost

Includes material captured through state deposit return systems
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50%+ lost from 

households with access 

to curbside collection.



Please close your eyes.

Picture a household 
that CAN recycle, but 
does NOT participate.
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Public education and 

information are part of the 

solution, but there is a significant 

base of research that shows 

awareness and information 

alone do not  change behaviors.
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Workshop Objectives

Explain  the six behavioral 
levers and underlying 
principles with a specific 
focus on equity.

Identify  key behavioral 
motivations and barriers 
residents face when it 
comes to recycling.

Explore real -world data 
that can lead to increasing 
resident recycling 
participation.

Define engagement and 
outreach with diversity, 
equity, inclusion, and 
belonging (DEIB) in mind.

Understand how applying a behavioral lens can enhance the effectiveness of 
recycling programs, ensuring no one is left behind.

21

Behavioral Science Diversity, Equity, Inclusion, Belonging Solutions

3



We mobilize people, data, and solutions across the value chain 

to reduce waste and our impact on the environment while also 

unlocking economic benefits.

Get in Touch:

Louise Bruce

lbruce@recyclingpartnership.org

https://recyclingpartnership.org  
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Why this moment 
creates a unique 
opportunity to 
support behavior 
change.
Linnea Whitney Skierski
Director of Policy Implementation
The Recycling Partnership
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U.S. EPR Policy Landscape

EPR for Packaging Laws 

Passed & Currently 

Being Implemented

(CA, CO, ME, OR)

EPR for Packaging 

Legislative Activity in 2024 

(introduced or expected)

Needs Assessment passed in 

2023



Implementation Activities California Colorado Maine Oregon

Scope Improvements 100% 100% Improvements

Reduction and Reuse ¸ ¸ ¸ ¸

Recyclability Determination ¸ ¸ ¸ ¸

New Access ¸ ¸ ¸ ¸

Education and Outreach ¸ ¸ ¸ ¸

MRF Improvements ¸ ¸ ¸ ¸

Need for Improved Data 
and Measurement ¸ ¸ ¸ ¸

Significant need Need to be determined Minor need

U.S. Policy Landscape: EPR Requires Substantial Investments in Public Engagement
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Mandated Goals for Packaging
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To use recyclable or compostable 
marketing claims , producers must ensure 

statutory criteria are met starting 

Fall 2025. 
A finalized state study with data on key 
recyclable  criteria is expected in Spring 

2024.

All covered packaging materials must be 
deemed recyclable or compostable by 

January 2032 
or potentially be subject to sales bans and 

civil penalties in California.



Plastic materialscovered by the policymust 
achieve mandated recycling rates.

SB 54 Mandated Goals for Plastic Packaging & Food Service Ware
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203220302028

40% 65%30%
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Goals Drive Action

65%
Significantly increasing 

packaging design innovation

Supporting the public through 
behavior change initiatives

Improving domestic markets 

and infrastructure

recycling rate target 
for all plastic covered 

materials by 2035

How will the system get there?
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State of California 
Pathway to 65% Recycling Rate

Full engagement encompasses the 
ability to recycle all recyclable materials, 
including through material acceptance
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Printed Paper & Packaging EPR Bills Promote Support for a Broader Set of Behaviors

SB 54 Explicit Focus on Reuse, Refill, & Composting 
Behaviors (in addition to recycling)

Reduced 
contamination

High levels of 
public participation

Increased 
statewide and local 

outreach

1 2 3

With an intent to advance these four areas
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Support is Coming: California Regulatory Timeline

Published SB 54 CMC 
List & Recyclability 
Status of CMCs

December 28, 2023

Published SB 343 
Preliminary Findings

January 1

SB 343 and SB 54 public 
engagement and 
revisions

Q1 - Q4

Final SB 343 Findings 
Report Published

April 13

Final SB 54 CMC List 
Published

July 1

SB 54 Regulations 
Adopted

Jan 1st, 2025

PRO Plan Submitted

Q2 2026

SB 343 Second Report 
released

PRO Plan Approved

Jan 1st, 2027

PRO Plan Implemented

Q2 2027

20262024 2025 20272023



The Success of Shifts in Consumption and Waste Starts Now

EPR laws will not succeed in changing the 
system and marketplace of consumption 
without behavior change.

EPR will provide support for residents 
(extending to composting, reuse, refill), let's 
make sure they are evidence-backed.

EPR is already creating ripples of change. We 
can harness this change to maximize positive 
impacts.



We mobilize people, data, and solutions across the value chain 

to reduce waste and our impact on the environment while also 

unlocking economic benefits.

Get in Touch:

Linnea Whitney Skierski

lwhitney@recyclingpartnership.org

https://recyclingpartnership.org  

32

https://recyclingpartnership.org/


Wpnqemkpi"Tge{enkpiҲu"
Potential: Day 1

February 21, 2024



34

DAY 1

Welcome

Why Behavior Change Matters in this Moment?

Equity & Recycling

Behavior Change & Behavior-Centered Design

Framing, Empathizing, Mapping

Interactive Adventures with Behavioral Insights

Opening, Reflections, and Warm-Up

About Connected Recyclability

Levers of Behavior Change

Ideate, Prioritize & Refine Solutions 

DAY 2

Equity - What's next?

Agenda

Prototype, Test, Launch, Assess



35

What is 
Behavior-
Centered 
Design?



Behaviors

What you do

ӑ' J=;Q;D=ӄӒ

Beliefs

What you know or accept to be true

ñRecycling is important.ò

Attitudes

What you think is good or bad

ñRecycling is good.ò

Intentions

What you plan or intend to do

ñI want to recycle.ò

Context

The environment for the behavior

ñI have recycling bins in each room in my home.ò



What is Behavior-Centered Design?



The Behavior-Centered Design Journey

Identify actors, 
behaviors, and 
larger context

3F<=JKL9F< ;GJ= 9;LGJKӐ
behavioral motivations & 
challenges 

Analyze your data and 
make connections

Brainstorm and 
prioritize intervention 
ideas

Build a small-scale 
version of a solution 

Test your prototyped 
solution and make 
revisions 

Plan and launch 
solution 

Assess the impact 
of your solution 
and monitor 
change over time



BCD x Diversity, Equity, and Inclusion

Diversity  = Celebrating and recognizing all the ways that people differ and are unique: 
representation

Equity =Creating fair treatment, access, opportunity, and advancement for all people, 
while at the same time striving to identify and eliminate barriers that have prevented 
the full participation of some groups: fairness, justice

Inclusion =Creating environments in which any individual or group can be and feel 
welcomed, respected, supported, and valued to fully participate: belonging



BCD x Diversity, Equity, and Inclusion

Some examples of what this looks like:

V Inviting people to participate in framing the problem and solution design

V Considering enabling conditions and structural barriers for change

V KCAF? ӏO@GK= H=JKH=;LAN= AK FGL ;9HLMJ=< AF L@AK KGDMLAGFӋӐ

V Conducting research with a diverse set of people

V 1MHHGJLAF? H=GHD=ӐK ;@GA;=K 9F< 9?=F;Q

V Use data to design solutions, not assumptions
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Introduction
To Creating 
More Equitable 
Recycling Outreach

Jessica Levine
Diversity, Equity, and Inclusion Manager
The Recycling Partnership
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Introduction To Creating More Equitable Recycling Outreach

Overview of DEIB at The Recycling Partnership

DEIB By the Numbers

Introduction to Equitable Recycling Outreach Guide

Equitable Outreach in Recycling Programs

Barriers to Consider

Creating Outreach that Resonates
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Our DEIB North Star 

The Recycling Partnership Stands Up 
and Speaks Outfor Equity & Inclusion

Our Team

Our 
Industry

Our Work

We foster a culture of belonging through inclusion 
efforts and ourcommit to diversifying bothstaff and 
board through thoughtful, intentional recruitment and 
continuous learning.

We work to enhance recycling access, education, and 
participation in communities through research, 
prioritizing historically under-served BIPOC populations, 
and byintegrating diverse perspectives into all our 
initiatives.

We are committed to propelling the diversification and 
equitable representation of all people within the 
recycling and circular economy industry, starting 
through the establishment of the FTP 
Fellowship Program.
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By The Numbers: The US Is Becoming More Diverse But Recycling Is Lagging In Many Places

Cities with majority Black populations 

are 50% more likely to not have a 

curbside recycling program than the 

country as a whole.

BIPOC households are twice as likely to 

live in multifamily housing, which offers 

on-property recycling access at a rate 

50% lower than single-family housing.

Wealth disparities related to household 

income and home ownership have  clear 

impacts on recycling participation, with 

subscription programs skewing towards 

white, wealthy homeowners.
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Barriers to Consider

Barriers Might Look Like:

Å Lack of access to collection service as 
well as lack of information about how to 
sign up, ask questions, or recycle 
properly.

Å Out of pocket or perceived costs of 
recycling, including bags, service, taxes, 
potential fines, or time and effort.

Å Social pressures and frustrations, such as 
not seeing others recycle, feeling judged 
for not recycling, or judged for recycling.

There is no "one size fits all" strategy or solution.
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Applying a DEIB Lens to Recycling

Recycling through a DEIB lens means having 
access to outreach resources that are:

Á Reliable and easy-to-use

Á Culturally appropriate and relevant

Á Readily available for different audiences

It also means:

Á Engaging with diverse audiences in effective 
and respectful ways.

Á Seeking diverse partners to collaborate with 
and co-create relevant outreach materials.

Á Finding ways to embed equity into program 
strategies.

Diversity  = Representation of All  Members of 
Your Community

Equity  = Resources that are Justly Distributed

Inclusion  = User-Centered Design 

Belonging = Authentic Connectedness to 
Community Services and Waste Reduction
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Creating Meaningful Outreach that Resonates

Translation
Translation replaces 

words in one language 
with corresponding 
words in another 

language.

Transcreation
Transcreation goes 
beyond translation 

and adapts 
messaging to convey 

culturally relevant 
meaning in 

an9M<A=F;=ӐK
language.

Social Marketing
A way to inspire social 

change by 
understanding an 
audience and a 

behavior through 
interventions and 

marketing.

Co-Creation
Include all 

stakeholders  in the 
design process to 

ensure results meet 
their needs.

At least More Inclusive
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Introduction to Creating More Equitable Recycling 
Outreach, A Guide to Meaningful Engagement

Å Designed to provide guidance to tailor public 
engagement

Å Offer practical tips, data and insights to improve 
effectiveness and strengthen community engagement

Key Themes

Å Each program priority audience is different and 
merits a custom approach

Å Effectively reaching individuals requires a 
welcoming approach

Å Inclusive multicultural outreach must take complexities 
of reality that people face every day into account
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The Free Download Includes Resources

Research-Backed Insights
Data and information supporting equitable 
outreach strategies.

5-Step Process to Get Started
Clear, actionable steps for implementation.

Photo Library
Photos representing the diverse communities 
we serve.

Customizable Messaging
Educational and instructional messaging in the 
following languages:
Å Chinese
Å Spanish
Å Tagalog
Å Vietnamese

Links to resources are in the guide:  recyclingpartnership.org/equitable-recycling-outreach



We mobilize people, data, and solutions across the value chain 

to reduce waste and our impact on the environment while also 

unlocking economic benefits.

Get in Touch:

Jessica Levine
jlevine@recyclingpartnership.org

recyclingpartnership.org
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Behavioral 
Science 

Speed Talks





Who We Are 

5&7 5#Ӑ0# 5-02& *'12#,#,',% 2-

The Center for Advanced 
Hindsight works at the 

intersection of research and 
the real world, using behavioral 

science to make people 
happier, healthier, and 

wealthier at home and abroad.

Behavioral scientists, PhD students, 
post-docs, interns, volunteers, and 
generally interesting people from 

across the globe   

Over 250 publications & more 
than 50 reputable partners 



Design a program that 

@=DHK H=GHD=Ȼ

1) Start  composting

2) Continue composting

3) Compost correctly



We partnered with 
the City of Durham 

to create an 
innovative solution 

for reducing 
residential waste.Rigorous 

Evaluation

Behavioral 
Economics

Human Centered 
Design





Meet with Durham Solid Waste Management

Conduct user surveys and interviews 

Define and refine program prototypes


